November 22, 2008

Mr. Chase Carey

Office of the President

Direct TV, Inc.

PO Box 6550

Greenwood Village, Co 80155-6550

Dear Mr. Carey,

On behalf of NAMI Appalachian South, I am calling your attention to extremely offensive advertising presently being run promoting Direct TV. These ads are making a joke of mental illness and addiction. One is using Post Traumatic Stress Syndrome (PTSD) in referring to DFS (Displaced Fan Syndrome) to promote NFL Sunday ticket, and even showing men in a recovery unit. This is insulting to our many veterans and others who are suffering from this disorder, and it certainly blocks their treatment and recovery. The other one is simulating an “intervention” by friends for someone with an “addiction” to cable.

An intervention is a very painful, sensitive technique used to get someone with an addiction or disorder into treatment. It is highly successful and can be life saving. Your company’s mockery of this in your scenario is belittling to anyone who has participated in this and again, interferes with the afflicted person’s recovery. These ads are cruel, inappropriate, in very poor taste, and increase the stigma attached to mental illness. We must assume that these were developed through ignorance. We urge you to remove these ads and require your advertising staff to become better informed about mental illness and addiction. 

I am enclosing a brochure, “Who We Are & What We Do” that describes NAMI (National Alliance on Mental Illness). We are the voice for thousands of individuals who suffer from mental illness and their families.

Thank you for your attention to this grave issue.

Respectfully,

Ann Nandrea, Member of the Board

NAMI Appalachian South

PO Box 33, Otto NC 28763

828 369-7385

